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I. Introduction
. 결과적으로 패스트 패션 브랜드들은 궁극적 으로 차별성을 추구하면서도 합리적인 가격을 형성 해서 경쟁력이 있다 (Kang & Sung, 2010) . Products are functioned as well as I expected.
.80
The quality of most products I buy in fast fashion brands is as good as what I have expected.
Most products I bought from a fast fashion brand can be used for long period of time. .79
Fast fashion companies care about how well their products perform.
.74
The quality of the products I purchased has consistently improved over the years. 
